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OVERALL READ

Marketing momentum is building, and demand is growing. The main challenge is that new hotel supply 

is growing faster than demand, creating near-term occupancy pressure.

WHAT’S WORKING WELL

• Hotel demand is up 14%. 

• Website traffic is growing. 

• Paid media is driving reach. 

• Yellowstone and travel content are connecting. 

• Social engagement is improving. 

• June was the best month Belgrade has ever had for hotel demand.

• Occupancy was strong in June as well. 

WHAT NEEDS ATTENTION

• Supply is up 32.7%. 

• Occupancy is under pressure. 

• Traffic needs to convert into overnight stays. 

• Need to update more direct “stay here” positioning.

• Be prepared to see occupancy drop in July with additional inventory at the Hampton.
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WHAT TO EXPECT OVER THE NEXT 3 MONTHS

• Push peak summer travel. 

• Promote Belgrade as an affordable basecamp. 

• Focus on Yellowstone, airport, and I-90 travelers. 

• Build out the travel guide. 

• Watch occupancy, ADR, and demand closely. 

BOTTOM LINE

The marketing foundation is working. The priority now is helping Belgrade capture more overnight 

stays while the market absorbs new hotel supply.



WEBSITE TRAFFIC



WEBSITE TRAFFIC
SINCE OCTOBER 1, 2025



PAGE VIEWS
SINCE OCTOBER 1, 2025



WEBSITE VISITOR LOCATION
SINCE OCTOBER 1, 2025



SEARCH TRAFFIC
SINCE OCTOBER 1, 2025



TRAFFIC BY SOURCE
SINCE OCTOBER 1, 2025



SOCIAL MEDIA
LAST 30 DAYS

INSTAGRAM

• 10.1K TOTAL VIEWS (UP FROM 8.8K)

• 492 INTERACTIONS

• +68 NEW FOLLOWERS

• 660 TOTAL FOLLOWERS

• KEY INSIGHT: COLLABORATIONS 

CONTINUE TO HELP EXPAND REACH

• SEEING INCRESE IN SHARES AND 

REPOSTS – CONTENT HAS VALUE

• SEASONAL FOCUSED CONTENT 

PERFORMING WELL

FACEBOOK

• 517,714 TOTAL VIEWS – UP 134%

• 9,594 ENGAGEMENTS 

• 380 FOLLOWERS

• PAID ADS PROMOTING “CLOSE TO 

YELLOWSTONE” HAVE PERFORMED 

REALLY WELL

@VISITBELGRADEMT

FACEBOOK.COM/VISITBELGRADE.MT
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CURRENT UPDATES

CAMPAIGN PROGRESS

• SUMMER CAMPAIGN IN FULL SWING

• GOOGLE ADS BIGGEST TRAFFIC 

DRIVER

• PAID SOCIAL NEXT BIGGEST

• YELLOWSTONE PHOTOSHOOT 

TOOK PLACE 6/15

• WORKING ON CONTENT PLANNING 

FOR TRAVEL GUIDE

• FY27 BUDGETING



CURRENT UPDATES

BLOGS

• 18 BLOGS PUBLISHED

• 4,265 BLOG VIEWS

• JUNE STRONGEST MONTH

• IMPACTING GOOGLE SEARCH 

RESULTS

• 2,991 TOTAL ACTIVE VISITORS

TOP BLOGS – LAST 30 DAYS

1. YELLOWSTONE ON A BUDGET

2. BELGRADE SUMMER NIGHTS

3. AIRPORTS NEAR YELLOWSTONE

4. PLACES TO EAT IN BELGRADE

5. SUMMER DAY TRIPS

6. THINGS TO DO IN BELGRADE WITH 

KIDS

7. SMALL TOWN MONTANA

8. MONTANA STATE PARKS NEAR 

BELGRADE

9. BEST FLY FISHING IN MONTANA

10. COFFEE SHOPS IN BELGRADE



CURRENT UPDATES

EMAIL MARKETING – LAST 3 MONTHS

• AVERAGE OPEN RATE – 32.23%

• CLICK-THROUGH RATE – 16.27%

• OPEN RATES SLOWING DOWN 

RECENTLY BUT STILL VERY 

STRONG

• CLICK THROUGH RATES ON THE 

RISE

• TOTAL VOLUME ALSO CONTINUES 

TO RISE

EMAIL MARKETING - OVERALL

• 31.34% AVERAGE OPEN RATE

• 10.76% CLICK-THROUGH RATE

• 202 CONTACTS IN OUR LIST

• CONTACTS GROWING 

CONSISTENTLY



CURRENT UPDATES

CURRENT WORK

• TRAVEL GUIDE

• CREATING 

CONTENT/ARTICLES NOW

• LUNAR COW IS LAYING 

OUT THE TRAVEL GUIDE



VISITATION DATA



OVERNIGHT VISITATION
LAST 12 MONTHS - THROUGH JUNE



LODGING REPORT



NEW HOTELS
THROUGH FEBRUARY



HOTEL DEMAND
LAST 12 MONTHS



DEMAND GROWTH OVERTIME
LAST 10 YEARS



BELGRADE OCCUPANCY
LAST 12 MONTHS



OCCUPANCY COMPARISON
LAST 12 MONTHS



ADR COMPARISON
LAST 12 MONTHS



SUPPLY vs.  OCCUPANCY
LAST 12 MONTHS



SUPPLY/DEMAND CHANGE COMPARISON
LAST 12 MONTHS



THANK YOU
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